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Background

Artificial Intelligence is breaking into every sector, and healthcare is one of the most
promising as well as one of the most sensitive. Spaniards are facing a new scenario
in which technology may change the way they take care of themselves, are
diagnosed and interact with the healthcare system

In this context, we have carried out a study to analyse how Spaniards perceive
Artificial Intelligence applied to health: what they know about it, how they use it, what
they expect from it, and where their fears and limits lie

The study gathers information on the level of knowledge and actual use of Al in
health, the trust it generates, the perceived advantages and risks, accepted and
rejected uses, and preferences regarding privacy and the governance of health data

The results are presented below, segmented by generation (Z, Y, X and Boomers),
with the aim of identifying whether attitudes towards Al in health vary depending on
age and respondent profile
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Objectives

Measure Spaniards’ level of
knowledge about Artificial
Intelligence applied to health
and analyse its actual use over
the last year

|dentify the perceived
advantages of Al for
healthcare, the areas where it
can provide the greatest value,
and the expected potential for
improvement over the next five

Explore the trust generated by
Al when providing general
health advice and how this
varies according to user profile.

Determine which uses of Al in
healthcare are considered
acceptable and which generate
rejection, as well as which Al-
enabled care model generates
the most trust.
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Understand attitudes and perceptions
about Al in health: whether it can
detect diseases, whether there is
concern that it may make mistakes,
and whether transparency and
explainability are required.

Analyse preferences regarding
privacy and the use of health
data, the preferred consent
model and the values that Al in
health should have.
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Methodology
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Technical

Detalils

Universe

Spanish population aged 18 to
75

Sample

1,000 interviews

Scope
National (Spain)

Technique

Online self-administered
interview - CAWI

Fieldwork
dates

February 2026

Questionnaire

Semi-structured, lasting approximately 7 minutes

Sampling Error

With a sample size of 1,000 interviews, the sampling error is estimated at
+/- 3.16% for overall data, p=q=50, with a 95% confidence level

Anonymity and confidentiality

The complete anonymity of respondents' answers is guaranteed.
Responses will be used solely for the preparation of statistical tables

Quality Control

In accordance with ISO 20252 and the ICC/ESOMAR Code of Conduct.
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Sample composition

Gender

Female

50,3% Male

49,7%

Employment status

Retired . 15,6%
Unemployed . 11,6%

Student (not working) I 7,0%

Household duties only .
(not paid work) I 6,6%

No
32, 7%

Age

16 to 24 yo - 13,8%
2510 34 yo . 13,3%
35 to 44 yo - 17.,4%
45 to 54 yo - 20,7%
55 to 64 yo -20,5%
65 to 74 yo - 14,3%

Head of household

Yes
67,3%
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= Z (16-29 yo)

Generation

19,9% 20,1%
Y (30 - 45 yo)
X (46-61 yo)

27,3%
32,7%

= Boomers (62-75 afios)

Marital Status

m Single
31,0%

1, 7%

4 5%
Married or
living with
partner
Widowed

m Separated or
56,8% divorced

Base: 1,000 interviews




Number of people living in the household

Sample
composition

Respondent’s education level

38,7%
20.8% 25,7%
|
Incomplete primary  Primary education / First stage of Second stage of Higher education /
education First level secondary education secondary education Bachelor’s degree,

and similar / Second
level, first cycle

degree, second cycle

9,6%3,1%
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Two

Three

27.9% *® Four

mFive

31,2% ® Six or more members

Head of household’s education level

39,1%
25,6%
20,0% .
10,1%
9,2%
eeees T
Incomplete primary Primary education / First stage of Second stage of Higher education /
education First level secondary educationsecondary education Bachelor’s degree,
and similar / Second degree, second
level, first cycle cycle

Base: 1,000 interviews




Level of knowledge
about Al applied to _
health / |

/The level of knowledge about Al applied to health is \ 3.08

moderate-low among the overall population, with an 2,9

average of 3.08 out of 5. The chart shows a clear and Al 2,63

progressive downward trend by age: Generation Z starts 2,36
with the highest average (2.9), followed by Generation Y
(2.63), Generation X (2.36) and Boomers, who record the
lowest level of all (2.13). The older Spaniards are, the

lower their knowledge of Al in health.

\_ /

Total Z (16-29 yo) Y (30 - 45 yo) X (46-61 yo) Boomers (62-75 afos)
\ J

@ Significantly higher differences are compared with the total sample

P1. How much do you think you know about Al applied to health? Base: 1,000 interviews

Q Significantly lower differences are compared with the total sample
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® Total mZ (16-29 y.0) Y (30-45y.0) X (46-61 y.0) = Boomers (62-75 y.0)

74, 5%
60,8% 60.3% 62,0%
44,6% 46 Ve
33,1% 34,6% 33,5%
19 0%
Sl i) 5,1% 46%65/"
No estoy seguro/a

N
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Actual use of Al
health tools In
the last year

G Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

P2. In the last 12 months, have you used any Al tool related to your health?

One in three Spaniards has used an Al tool related
to their health in the last year (33.1%). Generation Z
clearly leads the use of Al for health-related issues
(44.6%), while Boomers are the group that has used
it the least (19%).

Base: 1,000 interviews




mTotal ®Z(16-29 y.0)

Chat or assistant for health questions

Activity/health watch or wristband

Diet, exercise or habits app

Tool that explains medical results

Mental health or wellbeing app

Symptom or triage app

| have not used any

Y (30 - 45 y.0)

A 49,2%
I 56,0%

X (46-61y.0)

39,9%

40,1%

A" 35,3%
I 33,3%

38,1%
36,5%

29,4%

33,9%

I 38,8%

36,7%

28,0%
32,2%
P 27 ,5%

P 23,9%
24 8%

24,8%
P 22 3%
I 25,4%
21,9%
20,0%
22,2%
PN 17,4%
P 24,8%
17,5%
10,4%
19,6%
B 1,5%
B 1,7%
3,7%
0,0%
0,0%

33,6%
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What has
been used

4 N

Among those who have used Al tools in health, the
chat or assistant for health questions is the most
widely used (49.2%), with significantly higher use
among Generation Z (56.0%) and Gen X (54.8%).
The activity/health watch or wristband ranks second
(35.3%), with no significant differences by generation.
Symptom or triage apps are the least used (17.4%),
KWith higher use among Generation Z (24.8%). j

6 Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

Which of these have you used?

Base Have used Al for health topics : 331 intervews




Occasional searching (“sometimes”) is the
dominant pattern (44.4%). Generation Z
searches most frequently, with a significantly
higher difference in “always” (7.7%). ltis
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[
worth noting that almost 2 in 10 young
people often turn to Al.
m Total mZ(16-29 y.0) Y (30 - 45y.0) X (46-61y.0) = Boomers (62-75 y.0)
49,2%
44,4% 43,8% o
41.1% 42,4%
35,6%
28,2% 29,5%
25,5%
23,2%
19,2% .
15,2% 14,9%17’1 & °
. 10,8%
77% 8,4% 8,1% o o O 7 6 79%
] = ||
Always Often Sometimes Rarely Never
.

G Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

P4. How often do you search for health information on the Internet or in apps?
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m Total mZ (16-29 y.0) Y (30-45y.0) X (46-61 y.0) Boomers (62-75y.0)
56,4% o o
—® Irst redcCtion 1o
Make a medical appointment 47,1% Q
69,7% Q
75,6% 0
I 18,7%
26,1%@
Search online 21,9% a e a
14,8%
13,1%
B 8,9%

e 11,0% G

Wait for it to pass 13,6% ro b I e m
6,3%
46% D

B 8,7%

17,8%6
Ask a family member or friend 9,6%
4,7%@
5,0%
BN 5,9% . . i .
s 13,9% &) /Spanlards continue to trust traditional medicine: 56.4%
Use anapp orchat = 65% first make a medical appointment. This tendency
LB ) increases with age: 75.6% among Boomers compared
o -123,3% with only 28.3% among Gen Z. Among young people
er ,3% . . . .
0.6% (Gen Z), making an appointment and searching online
Ll are the first things they usually do. As age increases,
g y making an appointment becomes more common, while
searching online increases as generations become
o | | . younger j
6 Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

P5. When you have a health problem, what do you usually do first? Base: 1,000 interviews
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/Trust in Al to provide general
health advice is moderate,
with an average of 5.5 out of
10. Generation Z is the most
trusting (6.37), while
Boomers are the most

\sceptical 4.77).

Trust in Al for general health

advice

P6. How much trust would an Al give you for general health advice (not emergencies)?

Al health users trust it significantly more
(7.09) than those who have not used it

(4.68), confirming that direct experience is
the main driver of trust.

6,37
5,5 5,45 5,44
4,77
Difference by use
Total Z (16-29 y.0) Y (30 - 45y.0) X (46-61y.0) Boomers (62-75 y.o)

Non user 4,68

Base: 1,000 interviews



Attitudes and perceptions
about Al in health

/
mDisagree mAgree
-13,4% -
| want to know clearly when | am interacting with an Al 64,3%
-14,6%
If Al recommends something, | want to understand why. 64,1%
: , -15,2%
| am concerned that Al may make a mistake and that this could
affect my health. 59,9%
Al can help detect diseases earlier. -26,9%
33,7%
\_

P7. Indicate your level of agreement with the following statements (1 = Totally disagree; 5 = Totally agree).

Base: 1,000 interviews



Al can help detect diseases earlier.

Attitudes and perceptions about Al in health
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| am concerned that Al may make a mistake and that this could affect

my health.

m Disagree mAgree

28,8 36,6%
38,37 27,2%

22 35,9%

16.2% W 35,9%

Generation Z

Generation Y

Generation X

Boomer

| want to know clearly when | am interacting with an Al

m Disagree ®m Agree

_ )
Generation Z At -_ 57,0%
Ui -—
54.7%
LSEERG -_
63.0%
8.7 -_
64.,7%

Generation Y

Generation X

Boomer

If Al recommends something, | want to understand why

~ s

m Disagree ®mAgree

| -20,5% -—
Generation Z 53,1%

17.3% -—
55.4%

SRR -—
70.3%
Seifi .—
77.7%

Generation Y

Generation X

Boomer

m Disagree m Agree

-21.0% -—
Generation Z 61,4%
i Ry S —
Generation Y 50,9%
-11.6% -—
68,9%
6.8% '—
76.8%

Generation X

Boomer

P7. Indicate your level of agreement with the following statements (1 = Totally disagree; 5 = Totally agree).

Base: 1,000 interviews
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Users

Faster appointments and procedures

Reduced waiting lists

Faster diagnoses

Prevention and early alerts

Better monitoring of chronic diseases

More personalised treatments

Better access to reliable information

Fewer errors in medical tests

None

4,3%

Non users

37,4%
37,4%
35,8%
33,2%
37,8%
28,7%

41,9%

25,0% Q

29,0%

22,6%

31,6%

17,4% Q
15,1%@

22,7%

16,3%

17,7%

33,3%
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/Among Spaniards, the main advantages \
that Al brings to healthcare are related to
faster appointments and procedures

(36.7%) and reduced waiting lists (34.2%).

Al users stand out significantly in

“prevention and early alerts” (41.9%) and
“faster diagnoses” (37.8%). 13.5% of the

Gvantage i the use of Al i healtncare. Perceived
\ y
advantages

of Al for

healthcare

Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

User (Has used a IA tool for healthcare)

Non User (Has not used an IAtool for healthcare)

Base: 1,000 interviews




Potential for Al to improve
healthcare ...

TN

@paniards are moderately optimistic \
about the potential of Al to improve 6.88

healthcare: the average is 6.29 out of 6,29 6.16 6.19
10. Generation Z is the most optimistic - ’ ’
(6.88), while Boomers are the most
sceptical (6.05). There is a general
consensus that Al has room to grow in
healthcare, although no generation, at

present, views it with particular
Qnthusiasm /

6,05

Total Z (16-29 y.0) Y (30-45y.0) X (46-61 y.0) Boomers (62-75 y.0)

P9. Overall, how much do you think Al can improve healthcare in the next five years? Base: 1,000 interviews
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43,0%

Healthcare system management 43,8%

Areas of
healthcare where

Patient care and guidance 39,3%

Al can provide the

32,8%

Prevention and early detection s @ g re ateSt Va I u e

28,7%

275% /Healthcare system management is the area where\
Diagnosis with tests 309% @ Spaniards see the greatest potential for Al (43.0%),
followed by patient care and guidance (37.7%) and
prevention and early detection (32.8%).

26,5%

] 17349 Al users stand out significantly in “prevention and
Treatment and clinical decisions 23,6% early detection” (42.5%) and diagnosis with tests
13,9% Q?’O-g%)' /
¢ y

G Significantly higher differences are compared with the total sample

User (Has used a IA tool for healthcare)

Q Significantly lower differences are compared with the total sample

Non User (Has not used a |A tool for healthcare)

P10. In which area of healthcare/health do you think Al can provide the greatest value? Base: 1,000 interviews
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= Total mZ (16-29 y.0) Y (30 -45y.0) X (46-61y.0) = Boomers (62-75 y.o)
ﬁ 51,5%
P 35,9%
A doctor supported by Al ~43,1%
58,8%
e 66,6% @
I 17,4% 0
D 29.6%
A nurse supported by Al 23,7%
10,7%
. 7,19 /I' he doctor supported by Al is the model that
A 11,4% o generates the most trust (51.5%), with very marked
An automatic system without a person _1400 /021’2% generational differences: Boomers lead this
A preference (66.6%), while Generation Z and Y are
I 2,2%@ the groups that most trust a nurse supported by Al
D 19 8% (29.6% and 23.7%, respectively). In addition, Gen Z
I 13,3% is the only group with a relevant level of trust in an
No option 19,1% automatic system without a person (21.2%).
_212’1/:% Almost 1 in 5 Spaniards rejects any option involving

Al (19.8%).
G Significantly higher differences are compared with the total sample

0 Significantly lower differences are compared with the total sample

P11. Who would give you the most trust when using Al in your healthcare?

Base: 1,000 interviews



mTotal  ®Z(16-29y.0)

71,2%

63,4%
59,4%

56,3%
|40 5%

The healthcare
professional

28,9%

19.3% Q 20,9%

14,9%

16,6%
10,8%

20,1%

8,8%

| would seek a second The Al

opinion

Y (30 - 45 y.0)

5,8%

X (46-61y.0) Boomers (62-75 y.o)

= - . -

It depends on the case

o)
54% 4.7% 0% 4.8% 50%

| don’t know

6 Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

P12.1f an Al and a healthcare professional disagree, who would you pay more attention to?
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Al vs.
healthcare
professional

(o n

hen Al and a healthcare professional
not agree, 59.4% of Spaniards side with the
healthcare professional, with this preference
even more pronounced among Generation X
(71.2%). Generation Z is the only group that
would side with Al to a relevant extent
(16.6%) and is also the most likely to seek a
second opinion (28.9%). Trust in human
medical judgement is therefore the norm, but

Glower among younger people /

Base: 1,000 interviews




m Total mZ (16-29 y.0) Y (30-45Yy.0) X (46-61y.0) Boomers (62-75 y.0) . I\TASEE
12.0% RESEARCH
e 31 4% 5 o
Administrative care 38,2% 53% @
43.9% °
o . — 33,25’0:/30% ﬂVhen it comes to using Al, the areas where \
Medication reminders 37’4:’2%9% Spaniards see the greatest benefits are
— e 37,4%’0" administrative care (42.9%), especially valued by
Prioritising waiting lists S e 454%Q) Gen X (53.3%); medication reminders (41.3%); and
—— e prioritising waiting lists (37.4%), which complete the
| % . .
Monitoring chronic diseases 209% 28’;/ O top three, with higher acceptance also among Gen
o 396% & X.
I 24.3%
I 21,8% . P
Diagnosis with tests 103% On the other hand, Boomers accept Al significantly
e 3329 @) more for diagnosis with tests (33.2%), and
23: % H 4
Detecting interactions between medications 13,5% o Generation Z records the highest acceptance of Al to
244% support mental health (32.4%).
I 23,5%
Personalising treatments 17,6%23 ] W
255%
here Al could
I 22 8%
324% @
Mental health support 22,4%
19,6% | |
be applied In
I 18,2%
I 14,0%
Predicting epidemics 16,1% p p
20,6%
— 214%
- 0,
vone =254, healthcare
7,9%
12,3%
L /

G Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

P13. In which uses would you think it is acceptable to apply Al in healthcare?

Base: 1,000 interviews




m Total mZ (16-29 y.0) Y (30-45Yy.0) X (46-61y.0) Boomers (62-75 y.0) . I\TASEE
RESEARCH

I 54,1%
I 49,0%

Replacing healthcare staff 45,9%
60.6% /7 . — N\
59.7% The three main areas of rejection for Al in
I — 53,5% healthcare are replacing healthcare staff
Deciding treatments without a doct _435/;2’1% (54.1%), deciding treatments without a
eclding treatments without a aoctor 5% 0 . .y

. dpctor (53.5@) and giving c!eﬁnltlve |

s09% | diagnoses without supervision (49.2%), with

D 49.2% Qimilar opinions across all generations /
I 42,8% s e s o

Giving definitive diagnoses without 45.8%
supervision ’

52,5%

that generate
Commercial use of data 30,3% : : C u u
(ommameimensenn ) rajection

replacing staff (59.7%). Generation Y
I 20,1% is one of the most tolerant overall: it
Changing insurance conditions 20,6% records the only significantly lower
7 1202’4% difference in “deciding treatments
7% without a doctor” (43.5%). Young
W 34% @ people also show a high level of

None of them bothers me 7.7% Qolerance /
6,9%

10,7% J
-

G Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

P14. In what areas would you not like Al to be used? Base: 1,000 interviews




m Total mZ (16-29 y.0) Y (30-45Yy.0) X (46-61y.0) Boomers (62-75 y.0) . I\TASEE
RESEARCH

e 48,7%
I 40,3%
Lack of human treatment 41,8%

— % Risks of Al

T 45,0%

Medical errors 43,3% |
47 1% I n
36,5%

T 39,1%

I 366%
Excessive dependence on technology 38,0% ﬂack of human treatment is the main
37,9% . . .
B perceived risk of Al in health (48.7%),

I 27,6% followed by medical errors (43.5%) and

| I 25,6% excessive dependence on technology
RGP B e % (39.1%). Boomers stand out significantly
200% in identifying lack of human treatment as
—151:;/2% their main concern (63.8%), while
el b propk — 16.4% Generation Y is especially more
22,2% concerned than the rest about loss of

16,9% . .
B 23% \pnvacy (34.5%). /
N 18%

Other 2.3%
2.2%
2.9%

6 Significantly higher differences are compared with the total sample

0 Significantly lower differences are compared with the total sample

P15. What do you think is the greatest risk of Al in health? Base: 1,000 interviews




mTotal mZ(16-29y.0) Y (30 - 45 .0) X (46-61y.0) Boomers (62-75 y.0) . I\THSEI\IIE
RESEARCH
DN 27,6%
D 31.2%
Only what is essential 26,6%
Preferences
26,7%
D 20,7%

I 20.1% :
Also for research (anonymous) 20,9% re g a r I n g

23,6%
16,2%

— the use of

To improve services with control 22,2%
16,3%
health data
I 17,7%
D 20,6%
Only for my care 19.7% There is no doubt that the use of data, \
Bt especially in a sector as sensitive as
13,7% . .
healthcare, is something that concerns the
R 14,4% . : :
e population. In this respect, according to the
| am not clear 10.6% data, more than a quarter of Spaniards
16.5% believe that the use of such data should be
20,1% A “only what is essential” (27.6%), or “for
L research with anonymous data” (20.7%). The
G Significantly higher differences are compared with the total sample most undecided generation s Boomers, as
o . . they are the least clear about what should be
Q Significantly lower differences are compared with the total sample )
done with data

P16. Regarding the use of data in healthcare, which option do you prefer? Base: 1,000 interviews
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“Ask every time” is Spaniards’ preferred
consent model (43%), with Gen X
(51.2%) showing the greatest need for
individual control. Generation Y is the
group that most supports “modifiable
general permission” (37.5%), a more
practical and flexible model. Meanwhile,
(A Generation Z stands out from the other
51,2% generations in its preference for the
43.0% 44.2% o “disabled by default” mode (16.3%).

38,4%
I b 500 I 37,5%

32,9%
29,8% @
. 26,0%
254% 53 49 A :
UEEfe 166% 4459 151%
10,6% Iz leic
’ 0

Ask every time Modifiable general permission Disabled by default (opt-in) | don’t mind / | don’t know

u Total mZ (16-29 y.0) Y (30-45Yy.0) X (46-61y.0) = Boomers (62-75 y.0)

6 Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

Base: 1,000 interviews

P17. Which permission model do you think is most appropriate?



Willingness to read
explanations about the
use of Al in care
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/Generation Z shows greater occasional \

willingness to read explanations about Al, that is,
more “sometimes” (46.6%). By contrast, Boomers
stand out for a more constant willingness, with a
significantly higher percentage in “always”
(15.5%). A similar pattern is seen among Gen X,
who score significantly higher in the “often”
category (23.6%).

Finally, Generation Y shows the lowest willingness
to inform itself, with higher scores in “rarely”

\(29.7%) and lower scores in “always” (5.2%). /

G Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample -

mTotal mZ(16-29y.0) " Y (30-45y.0) X (46-61y.0)

Always

Often

Sometimes

Rarely

Never

BN 9,2%
 5.9%
5.2%®
10,5%
15,5% @
P 18,5%
. 14,3%
14.,8%
23,6% @
19,3%
P 40,4%
P 46,6%

38,2%
38,5%
40,2%
I 22 8%
P 26 6%
20.7% @
18,8%
16,0% @
. 9 2%
e 6.6%
12.1%
8,6%
9,0%

Boomers (62-75 y.0)

P18. How often would you read a brief explanation about how Al is used in your care?

Base: 1,000 interviews




m Total mZ (16-29 y.0) Y (30-45y.0) X (46-61 y.0) Boomers (62-75 y.0)

34,4% 33,5%

I 30,3%

In a public app

21,4%
18,6%

14,0%

26,4%

24,7%
i 238% 2239
19,8%

24.1%
’ 23,0%
Q ° 20,6%
16,6%

16,8% I

| don’t mind, as long as it
works

18,2%

15,9% 15,5%

6,4%

| would prefer not to use it

Integrated into the health
centre
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1

A public app is the preferred format (26.4%) among
Spaniards. 23% do not mind “as long as it works”,
and for 21% it should be integrated into the health
centre. Generation Z clearly prefers the public app
(34.4%) and the private app (26.7%), leaning
towards digital solutions independent from the
system. Boomers stand out for their indifference
towards the channel (33.5%) and for being the most
sceptical about using Al, since one in five “would /

14,5%

prefer not to use it” (21.4%).
@
Preferred
format for

accessing Al

6,0%

In a private app

A

G Significantly higher differences are compared with the total sample

Q Significantly lower differences are compared with the total sample

In healthcare

P19. How would you like Al to be offered in healthcare?

Base: 1,000 interviews
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Values that Al In
health should
have

Professional supervision

Accuracy

Security and privacy

60,5%

Speed and convenience

56,6%

Ease of use

45,0%

ﬁl’ here is total consensus across all \
D generations: professional supervision is
the most important value that Al in health
should have (72.1%), followed by
accuracy (65.8%) and security and
privacy (60.5%). Ease of use ranks last
O Significantly higher differences are compared with the total sample (45.0%); it does not seem to be as

Q Significantly lower differences are compared with the total sample umportant among Spaniards /

P20. Rank from most to least important how Al in health should be

Base: 1,000 interviews




Conclusions




The direct experience, key to trust
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Spaniards know little about Al applied to health: only 1 in 4 say they know quite a lot or .
RESEARCH

a lot about the subject (23.5%), and only 1 in 3 has used it in the last year (33.1%).

,"'"’ However, those who use it trust it much more: users give it an average score of 7.09

! out of 10 for providing health advice, compared with 4.68 among those who have
N never tried it. By generation, Generation Z is the most trusting (6.37) and Boomers are
the most sceptical (4.77). Experience is the best argument: those who already know it

do not want to go back.

Hope with caution: Spaniards prioritise the reliability and medical oversight of Al
pmme T over speed or convenience

"o 4 The overall attitude is one of hope with caution. 64.3% of Spaniards fear that Al may make a mistake and that this

could affect their health, and almost half (48.7%) point to the loss of human treatment as its greatest risk. At the

] same time, however, 64.1% believe it can help detect diseases earlier, and optimism about its impact on healthcare
over the next five years is moderate-high, with an average score of 6.29 out of 10. What is most demanded of it is
that it be supervised by professionals (the number one value for all generations, by a wide margin over the rest)
’ and that it be accurate and safe. Convenience and ease of use rank last: Spaniards want reliable Al before

convenient Al

An ally, not a replacement
The limits are very clear: more than half of Spaniards reject Al replacing healthcare staff (54.1%), deciding treatments

without a doctor (53.5%) or giving definitive diagnoses without supervision (49.2%). And when Al and a doctor do not
agree, 59.4% follow the professional. However, there are areas of broad acceptance: administrative care (42.9%),
medication reminders (41.3%) and prioritising waiting lists (37.4%) are the most accepted uses. The underlying message

is clear: Spaniards want Al that helps the doctor, not one that replaces the doctor.



Infographic

Knowledge and Use

1in 3 Spaniards already uses Al for health
33.1% of the population has used health-related Al tools in the last year

Real Al Usage by Generation

N Generation Z -
Knowledge (18-29) 44.6%
Level 2.90 i
Generation Z Generation X 33.5%
(18-29) (46-61)
Boomers 5
% (62-75) 19.0%
-,

oledde G2 “Health Chats” are
Generation X SUE&: o the Ieading tOOIS
(46-61) 49.2% of users prefer virtual
assistants to resoive medical doubts
) @8
&~
S Knowledge
Level 213
Boomers

(62375)
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Trust and Behavior

Moderate trust of 5.5 out of 10
W N

\ )

N/
%

Trust is highest in Gen Z (6.37) and
lowest among Boomers (4.77)

Tradition vs. Digitalization
in Diagnosis

G
Qe
nal

Digitalization

Experience is the
main driver of trust.

Tradition

75.6% of Boomers While Gen Z Users Non-Users
book medical prioritizes Users report Non-users report a
7.09/10 trust trust score of 4.68/10

appointments first searching online



Thank

Manu Gallego

www.moretr.com
+34 629 7815 55
manugallego@moretr.com

Sandra Orsola

www.moretr.com
+34 678 542 764
sandraorsola@moretr.com




	Diapositiva 1
	Diapositiva 2
	Diapositiva 3
	Diapositiva 4
	Diapositiva 5
	Diapositiva 6
	Diapositiva 7
	Diapositiva 8
	Diapositiva 9
	Diapositiva 10
	Diapositiva 11
	Diapositiva 12
	Diapositiva 13
	Diapositiva 14
	Diapositiva 15
	Diapositiva 16
	Diapositiva 17
	Diapositiva 18
	Diapositiva 19
	Diapositiva 20
	Diapositiva 21
	Diapositiva 22
	Diapositiva 23
	Diapositiva 24
	Diapositiva 25
	Diapositiva 26
	Diapositiva 27
	Diapositiva 28
	Diapositiva 29
	Diapositiva 30
	Diapositiva 31
	Diapositiva 32
	Diapositiva 33
	Diapositiva 34
	Diapositiva 35
	Diapositiva 36

